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Tujuan Penelitian ialah ingin mengetahui bagaimana upaya Public Relations majalah 
Chip FotoVideo dalam mempertahankan citra majalah melalui event Fashion on Stage. 
Selain itu ingin mengetahui bagaimana cara Public Relations dalam menghadapi dan 
mengatasi kendala atau hambatan dalam event Fashion on Stage. Metode Penelitian 
yang digunakan dalam proposal ini adalah metode penelitian kualitatif yang bersifat 
deskriptif yaitu data yang dikumpulkan berupa kata - kata, gambar, dan bukan angka. 
Penelitian ini menggunakan metode pengumpulan data yaitu wawancara mendalam (in – 
depth interview) dan document review (studi dokumentasi). Hasil Yang Dicapai adalah 
Upaya yang dilakukan oleh Public Relations majalah CHIP Foto Video dalam 
mempertahankan citra perusahaan melalui event Fashion on Stage sudah bisa dikatakan 
berhasil dilakukan tetapi masih perlu terus mempunyai inovasi yang kreatif agar citra 
majalah CHIP Foto Video tetap baik dimata masyarakat. Simpulan Public Relations 
majalah CHIP Foto Video dituntut semakin kreatif dalam membuat konsep baik pada 
konsep event Fashion on Stage maupun konsep majalah CHIP Foto Video serta 
memberikan service atau layanan yang lebih baik lagi kepada pelanggan majalah CHIP 
Foto Video yaitu dengan memberikan hadiah – hadiah. Kemudian dengan jumlah 
peserta yang semakin meningkat setiap tahunnya, Public Relations mengadakan event 
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The research goal is to find out how the Public Relations efforts CHIP Foto Video 
magazine in maintaining the image of the magazine through Fashion on Stage event. In 
addition to knowing how to Public Relations in the face andover come obstacles or 
barriers in the event of Fashion on Stage. The research method used in this proposal is a 
qualitative research method that is descriptive in that the data collected in the form of 
words - words, pictures, and not a number. This study uses the method of data collection 
in – depth interviews (in - depth interviews) and document review (study of the 
documentation). Achieved results are the efforts made by the Public Relations CHIP 
Foto Video magazine in maintaining the company's image through Fashion on Stage 
event can be said to have successfully done but still needs to have a creative innovation 
so that the image of CHIP magazine latest to remain good in the eyes of society. 
Conclusion The CHIP Foto Video magazine Public Relations demanded more creative 
in making a good concept of the event concept and the concept of Fashion on Stage 
CHIP Foto Video magazineas well as providing service or better service to customers 
latest CHIP magazine is to give a gift a gift. Then the number of participants increasing 
every year, Public Relations Fashion on Stage event held outdoors (outdoor) so that the 
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